Surname1

Student’s Name
Professor’s Name
Class
Date
Annotated Bibliography
Ferrara, E., H. Chang, E. Chen, G. Muric, and J. Patel. “Characterizing Social Media Manipulation in the 2020 U.S. Presidential Election”. First Monday, Vol. 25, no. 11, Oct. 2020, doi:10.5210/fm.v25i11.11431.	
	Media plays a significant role in American politics particularly since the first amendment created freedom of press as the foundation of American democracy. Democracies are often determined and advanced by the ability to conduct fair election free from manipulation. Ferrara et al(2) highlighted how social media has been used to manipulate public opinion during presidential elections. The 2020 presidential election shows the growing influence of social media on American politics with the enormous social media use by both the candidates and the general public. Ferrara et al.’s article focuses on distinguishing significant dimensions of social media manipulation that is automation and narrative manipulation through injection of rumors and conspiracies. Despite being outnumbered by various factors bots caused an increase in interaction and conversation of political events more than even humans. 
Kawakami, A., K. Umarova, and E. Mustafaraj. “The Media Coverage of the 2020 US Presidential Election Candidates through the Lens of Google’s Top Stories”. Proceedings of the International AAAI Conference on Web and Social Media, vol. 14, no. 1, May 2020, pp. 868-877, https://ojs.aaai.org/index.php/ICWSM/article/view/7352.
	The United States president has a great influence around the world, thus when elections are held, the outcome matters to everyone. While the presidential election is a important process for the country, choosing political party nominees is even more crucial. The process of selecting party nominees is a long process often starting two years before the presidential election. The media plays a significant role in both the choosing party nominees and the presidential election through continuous news coverage of the state of the race. Kawakami, Umarova, and Mustafarajet al (873) seeks to find how news coverage is distinguished given that there are many news organizations and people are exposed to some of them. The authors use online news aggregators that collects news stories from many new sources to provide a crucial an important perspective for the analysis. The authors use Google’s Top stories to characterize party primaries and presidential election datasets. 
Suciu, Peter. "Social Media Could Determine The Outcome Of The 2020 Election". Forbes, 2020, https://www.forbes.com/sites/petersuciu/2020/10/26/social-media-could-determine-the-outcome-of-the-2020-election/?sh=2072432226f6. Accessed 30 Nov 2020.
	In the recent years, social media has proven to have a significant power and influence over the United States political process. As the country was facing one of the most divisive election in history, the significant influence of social media could not be overemphasized. Siciu (4), acknowledges social media as an important platform that candidates could use to reach the youth with more than 72% of Americans eligible to vote determined to be using social media therefore highlighting the potential of social media in influencing the outcome of the presidential election. In the time heading to election, social media experience an increase in engagement. The media is playing a significant role in informing and educating the general public on registration, early voting and civic engagement therefore allowing them to make appropriate decision running up to the elections. 
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